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Tighter Curbs For Rubber-Soled Shoe Imports 


Gold Denies Merger With AFL 
Output For Rest Of 754 
Men’s Shoe Buying Habits 
With The Trade 


New Styles In Men’s Casuals (stytescope) 












There’s a lot more to | 
than this t 


Sure, your own “‘rule of thumb”’ test will tell 

you roughly about the body, tack, drying time 

and ruboff ... but it’s not a test of the cement’s 

performance. and pertormance of Unitea s joo-rroven Ue- 
With United's Job-Proven cements you can ments show that they are consistently reliable. 


depend on both quality and Call your nearest United Branch today and 







performance. They are make arrangements to test the Job-Proven ce- 


ments that meet your shoemaking requirements. 
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Leather moves fast. Miss Diane 
Leather — that's her real name — is 
the world’s fastest female. The Bir- 


mingham, England, girl just set two 
new world running marks for women 
—the fastest mile /4:59) and the 
fastest half mile (2:09). Miss Leather 
works as a laboratory analyst. 


Continuing fertility. Looks as though 
baby shoe manufacturers have good 
reason to feel continued optimism 
about business ahead. Last year's 
births (3,971,000) set a new record. 
But it looks as though 1954 will top 
that For the first four months of 
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ject to a ‘stress’ disease called 
ketosis which throws her hormones 
metabolism and nervous system off 
balance. It may be that before long 
the farmers will be required to take 


a course in bovine psychology. 


Pay-off for color. Recently Neiman 
Marcus of Dallas, Texas, ran a Hay 
maker shoe ad on 44 billboards in 
and around Dallas. The ads were in 
flaming red. The same ad appeared 
in newspaper ads, along with repro 
ductions in the same red color en 
closed in 50,000 direct mailings. Re 
sult; 150 percent increase in sales on 
dvertised. 
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Profitable visit. Several years aq 
Maurice Douheret was one of 1/8 
members of a French shoe industry 


team that came to the U. S. to study 
production methods of the American 
shoe industry. He took home a head 
ful of ideas, put them to work in his 
own factory, and shortly his plant be 
came the most efficient in the French 
shoe industry, in addition to paying 
the best wages. So successful were 
the results that the July, 1954, issue 
of Reader's Digest has published a 
full-length feature story about him. 


International leather publicity. At o 
recent meeting of the Propaganda 
Committee of the International Coun 
cil of Tanners in The Hague this yeas 
14 different leather-publicity films 
were studied with a view to produ 

ing a single film encompassing all the 
best features of other films, for inter 

national distribution. The 14 films 
studied came from Germany, Great 
Britain, Holland, Austria, Finland 
Italy, Sweden and Switzerland. The 
Committee receives reports from 
many countries on the 
leather publicity; it states that much 
progress is being made along this 
line. Ways to step up publicity are 
under study by the Committee. 
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than this test shows... 
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Leather moves fast. Miss Diane 
Leather — that's her real name — is 
the world’s fastest female. The Bir- 
mingham, England, girl just set two 
new world running marks for women 
—the fastest mile /4:59) and the 
fastest half mile (2:09). Miss Leather 
works as a laboratory analyst. 


Continuing fertility. Looks as though 
baby shoe manufacturers have good 
reason to feel continued optimism 
about business ahead. Last year's 
births (3,971,000) set a new record. 
But it looks as though 1954 will top 
that. For the first four months of 
1954 the births have numbered |.,- 
291,000, compared with 1,261,000 
for the same period in 1953. 


Leather everywhere. At the swank 
Cork Club in Houston, Texas, the 
Western Room is done in leather 
murals and leather flooring. 


Psychoanalysis for cows. From con- 
tented cows come healthy milk and 
good hides. But the American Veter- 
inary Medical Association now an- 
nounces that the cow isn't the placid 
animal always believed. Bossy is a 
high-strung, nervous creature who 
needs special upbringing and care 
to be healthy. Otherwise she's sub- 


ject to a ‘stress’ disease called 
ketosis which throws her hormones, 
metabolism and nervous system off 
balance. It may be that before long 
the farmers will be required to take 
a course in bovine psychology. 


Pay-off for color. Recently Neiman 
Marcus of Dallas, Texas, ran a Hay 
maker shoe ad on 44 billboards in 
and around Dallas. The ads were in 
flaming red. The same ad appeared 
in newspaper ads, along with repro- 
ductions in the same red color en 
closed in 50,000 direct mailings. Re- 
sult: 150 percent increase in sales on 
this specific item advertised. 


And still prominent. A survey taken 
among consumers 23 years ago 
showed that the best-known brands 
of the day were, in leather goods, 
Mark Cross; in shoes, Douglas; in 
rubber heels, O'Sullivan. 


Frequent take-off. Mildred Younger, 
@ 33-year-old housewife, won the 
Republican primary election in Los 
Angeles county. She stands a chance 
of becoming California's first woman 
state senator. During her vigorous 
campaign—sometimes a dozen dif- 
ferent groups addressed in a day— 
she changed shoes at every stop to 
avoid blisters and aching pups. 


Profitable visit. Several years aq 
Maurice Douheret was one of 1|8 
members of a French shoe industry 
team that came to the U. S. to study 
production methods of the American 
shoe industry. He took home a head 
ful of ideas, put them to work in his 
own factory, and shortly his plant be 
came the most efficient in the French 
shoe industry, in addition to paying 
the best wages. So successful were 
the results that the July, 1954, issue 
of Reader's Digest has published a 
full-length feature story about him 


International leather publicity. At a 
recent meeting of the Propaganda 
Committee of the International Coun 
cil of Tanners in The Hague this yeas 
14 different leather publicity films 
were studied with a view to produ 

ing a single film encompassing all the 
best features of other films, for inter 
national distribution. The 14 films 
studied came from Germany, Great 
Britain, Holland, Austria, Finland 
Italy, Sweden and Switzerland. The 
Committee receives reports from 
many countries on the progress of 
leather publicity; it states that much 
progress is being made along this 
line. Ways to step up publicity are 
under study by the Committee. 
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EDITORIAL 


Rubber-Canvas Footwear Rise 
Significant For Shoe Industry 


Facts Show This Footwear Bought As Supplemental Item 
And Isn't Cutting Into Regular Shoe Sales As Believed 


\ 

SEVERAL months ago the new Eng- 
land Shoe and Leather Association 
published a highly interesting study 
showing the spectacular rise in the 
production of rubber-canvas foot- 
wear. The Association estimated that 
1953 production of this footwear 
amounted to 55 million pairs, a 139 
percent increase over the 23 million 
pairs produced in 1947, 

Almost all of this 32-million-pair 
increase has come from the colorful 
booster oxfords and casual types for 
men, women and children. In fact, 
from 1947 to 1953 there was nearly 
a 350 percent increase in output of 
these specialty lypes. 


The Association’s report con- 
cluded: “Shoe manufacturers 
particularly men’s producers featur- 
ing summer playshoes and casuals 
have undoubtedly suffered sales losses 
due to the prominence of rubber: 
casual footwear during the past few 
seasons. 

A few weeks ago the National Shoe 
Manufacturers Association reported 
on a similar study regarding the 
mushrooming growth of rubber- 
canvas footwear, In its report was 
this statement: “The tremendous in- 
crease which has taken place in this 
(rubber-canvas footwear) industry 
has raised an acute problem of loss 
of sales to the shoe industry due to 
the competition of this lype of shoe. 
This footwear has fitted naturally 
into the changing pattern of Ameri- 
can living. The trend toward casual 
clothes and casual shoes has paved 
the way for the large increase in 
sales of rubber-canvas type foot- 
wear.” 

Now, the conclusions arrived at in 
the reports of both these trade assoc- 
iations seem, to us, to have missed the 
real mark. Moreover, the conclusions 
don’t quite jibe with the facts—at 
least as we see them 

The veal growth of rubber- 
canvas footwear has come over the 
past four years, 1950-53. Therefore, 
if the trade associations’ conclusions 
are correct, shoe production in those 
years should show the scars of losses 


from competitive rubber-canvas foot- 
wear. So let’s take a look. 

Men’s shoe production in the four 
years 1950-53 ranged between 102 
and 106 million pairs annually. This 
may be regarded as a quite normal 
and satisfactory annual performance. 
Over the past 32 years there have been 
only two years—-1947 and 194] 
where men’s production exceeded 106 
million pairs. And the extra pairage 
in 1941, when 120 million pairs 
were produced, was almost wholly 
military output. 

Women’s shoc production over the 
past four years has ranged between 
206 and 231 million pairs annually 
again a very satisfactory perform- 
ance. In fact, in only one year 
1946, when retail inventories were 
being hungrily refilled at an abnor- 
mal rate-—-was production higher. 

The same story applies fairly well 
to juvenile footwear. 


Our own conclusion, therefore. 
is this: The generally believed con- 
tention that rubber-canvas footwear 
has cut into sales of regular shoes 
to any serious degree is without sub- 
stantial foundation. It appears to be 
more surmise than fact. However, it 
is nevertheless an opinion held on an 
industry-wide basis. 

We believe this opinion is a mis- 
fortune because it deters the shoe 
and leather industry from recogniz- 
ing the deeper and more significant 
facts concealed beneath this “trend.” 

The significance is this. The 
rubber-canvas “casual” type  foot- 
wear is not being purchased at the 
footwear, but 
rather being bought as a_ supple- 
mental purchase. These are extra- 


expense of regular 


pairage sales, 

Both Julius Schnitzer of the Com- 
merce Department, and the National 
Shoe Manufacturers Association, 
have in recent months declared that 
if the figures on rubber-canvas foot- 
wear output were added to those of 
regular shoe output, per capita foot- 
wear consumption would be at 3.5 
pairs as compared with about 3.15 
at present without including rubber- 
canvas types. 
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Therefore, this type of footwear 
cannot, according to the facts, be 
“competitive” item 
It must be seen 


regarded as a 
with regular shoes. 
in its true light—-as a supplemental- 
purchase item. 


This opens the door to revealing 
the way to a fresh market with some 
splendid opportunities. 

To excerpt the comment from the 
National Shee Manufacturers Asso- 
ciation report: “This footwear has 
fitted naturally into the changing 
pattern of American living. The 
trend toward casual clothes and cas- 
ual shoes has paved the way for the 
large increase in sales of rubber- 
canvas footwear.” 

Is the answer, then, to bemoan the 
fact that the rubber-canvas footwear 
people have opened a new market 
and cashed in on it while the shoe 
industry has not? We think the bet- 
ter answer is for. the shoe industry 
to come up with a new classification 
of footwear of its own that can com- 
pete in the market now dominated 
by rubber-canvas footwear, and to 
thereby create supplemental sales or 
extra-pairage. 

It is useless to buck or bewail any 
strong consumer trend. It’s more 
realistic to ride with it. If the trend 
is toward casual living and corre- 
sponding casual apparel, then it sig- 
nifies the vital presence of a new 
market which cannot be ignored. 


While the industry’s produc- 
tion of casual shoes are filling a real 
market need, it’s quite evident that 
a new subdivision of consumer wants 
in the casual footwear field has been 
opened in recent years. Regular 
casual shoes have in most cases hit 
the target of this market but 
rubber-canvas footwear has hit the 
bull’s-eye. A little re-aligning of its 
aim might result in more bull’s-eye 
hits for the industry in this respect. 

A few of the slipper manufac- 
turers may be pointing the way. They 
are making a “shoe” new for them: 
with leather upper, with slipper com- 
fort and slipper price, but with a 
shoe look. Further developed, it 
may well become the most serious 
competition developed against rubber- 
canvas footwear. 

If we are in the throes of a revo- 
lution or rapid evolution in the 
American pattern of living, we must 
not see it pessimistically as a trend 
away from what we have done in the 
past, but optimistically as a trend 
toward new and bigger opportunities. 


Reprints of the editorialat nominai costs 
Tp to 100, 10¢ each; 200-500, 5c each; 1000 
3000, 2c each; 5000 or over, lic each 
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Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 








ws X-Ray 


Army toes line on latest sale of surplus leather soles. . . . Big 





Four Packers facing united unions. . . . Last six months tell 


story on shoe production. 


A: Coming sale of 468,000 pairs leather 
soles announced last week by Army (see LEATHER AND 


SHOES, June 26) will be spread over four-month period. 
This is result of industry protests, championed by Senator 
Edward Thye (R., Minn.), chairman of Senate Small 
Business Committee. Thye had protested Army Sale of 
500,000 pairs leather soles on April 22 in one batch. 


New sales will be made at rate of 50,000 pairs 
every two weeks. First batch will go shortly. Unlike 
first 500,000 pairs, they will not be advertised as new 
but as surplus. Actually, initial 500,000 pairs were seven 


years old 


Still another victory for industry. Widespread out- 
cry over way Army mishandled first sale has prompted 
change of policy. In future, all interested trade associa- 
tions will receive announcements of planned sales of Army 
surplus property and equipment. This is word of L. E 
Berry, deputy counsel of the Army. Formerly, industry 
trade groups had to depend upon chance for news of 
surplus sale 


“~ . . ’ ‘ 
A Two largest packer unions in U. 5. 


ready to start negotiations with Big Four packers 
on new contracts. Swift, Wilson, Cudahy and Armour 
have received letters from Amalgamated Meat Cutters and 
Butcher Workmen of North America, AFL, and United 
Packinghouse Workers of America, CIO 


Big news in announcement is fact that two unions, 
once bitter rivals, are carrying through agreement to pre 
sent demands, conduct negotiations jointly. This means 
negotiations will directly affect Big Four's 120,000 workers, 
indirectly some 250,000 industry workers over the country 


Unions’ joint demands call for “substantial” wage 
increase, reduced work week, guaranteed annual wage, 
broadened medical and hospital insurance, increased pen 
sion benefits, and other benefits. All will be presented 
under “mutual aid” agreement. AFL contracts with Big 
Four terminate Aug. || while CIO agreements expire 


Sept. | 


a Latest wrinkle in tile flooring is leather 
tile introduced recently at Merchandise Mart in Chicago 
by Upholstery Leather Group of Tanners’ Council. Tiles 
are cowhide, come in 9” squares in seven colors—natural, 
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hunter green, pink coat red, terra cotta, bristol blue, black 
and white. 


This is another example of how wide-awake Uphol- 
stery Leather Group is promoting use of leather in variety 
of ways. Tiles are claimed as scuff-proof and color fast, 
have been tested on homes for past seven years before 
reaching market. Easy to keep, they require only occa- 
sional washing with soap and water, waxing occasionally 
with paste wax. 


a Ben Gold’s denial of negotiations for 
AFL merger still leaves door carefully open. 
Witness Gold’s statement in circulars distributed among 
thousands of fur and leather workers. 


Gold said he usually doesn’t reply to ‘such fantastic 
stories, slander and inventions.” Yet, he adds, this story 
deserves a reply because it involves Patrick Gorman, 
secretary-treasurer of Amalgamated Meat Cutters, who 
belongs “to the better class of union leaders.” Gorman 
favors “united, democratic, progressive labor movement,” 
adds Gold. 


Conclusion is that Gold and International Fur and 
Leather Workers Union have not given up on merger. 
This would be perfect way out for IFLWU if National 
Labor Relations Board continues to withhold its services. 
So Gold, now out on bail awaiting appeal on conviction 
for signing false non-Communist affidavit, tells IFLWU's 
members that he'll keep them “informed of every develop- 
ment.” 


a New England Shoe and Leather As- 
sociation produced some interesting facts about 
1954 shoe production this week. NESLA repeated 
earlier predictions that industry would produce 500 mil- 
lion pairs of shoes this year despite fact this means greatly 
accelerated rate of output for last six months of year. 


Actually, in order to hit 500 million mark, shoe indus- 
try in third quarter will have to equal output figures of 
same quarter last year, then step up pace to show 16% 
boost over last quarter of 1953. More exactly, third 
quarter 1954 production must hit 123,000,000 pairs, an- 
other 130,214,000 pairs in fourth quarter. Overall, it 
means industry over last six months must turn out 253,- 
000,000 pairs, nine million more than it did in last half 
1953 although still below the 256,000,000 pairs of 1952's 


final quarter 
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Stylescoge 


New Leisure For Men 


I 
Wins more and more emphasis being placed on leisure 
by just about every facet of American industry, it becomes 
more important daily to offer the American consumer prod- 
ucts which fit into his new way of life. These five shoes, 
latest creations of the Mondl Manufacturing Co., Ine.. 
Oshkosh, Wisconsin manufacturer of men’s footwear, 
typify this trend. Shown are two golf shoes, both made 
on specially designed lasts to conform with the normal 
bottom of an average foot, and have a metatarsal plus 
longitudinal arch supporting feature which never changes 
as long as shoes are worn. A 12-iron cushion crepe plat- 
form under the outsole gives wonderful effect when shoe 
is being worn; plus, washer used to hold spikes is counter- 
sunk into the outsole so that it is impossible to feel the 
spikes under varying wearing conditions, These two models 
plus the other three casual and leisure footwear models 
show dramatically how the men’s footwear industry is 
keeping up with new modes of living, creating new ideas 
in constructions and styling to fit contemporary living 


needs. 


Reading top to bottom and left to right: 


FIRST: A ring-gore moccasin loafer saddle THIRD: Something new in a curler's boot 
pattern, smart and sleek in its lines, while called the ‘'Bonspiel"” boot which means 
still filling the bill for casual or lounging “curlers’ meet.” Shearling lined, and squee 
loafer. gee sole construction to make it skidproof 


FOURTH: A "professional" golf shoe made 

with neoprene covered platform, of sturdier 
SECOND: New moccasin tie slipper, shear construction than “executive” golf shoe. 
ling lined, a completely new and unusual Smartly styled with three eyelet, blucher 
"shoe" of its type type front 


FIFTH: “Executive golf shoe, termed this 
way because of the lightness of the shoe 
Primarily built for the man who plays once 
or twice a week. 
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Step Up To Meet 





The NEW 


ROUGH ROUNDING 


MACHINE 


MODEL B 

















NOW...GET BETTER, EASIER, 
FASTER WORK ...+ « « 


For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new WAC 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


@ Internal splash lubrication system re- 
duces parts wear to minimum. 


© Positive clamp feed — no tendency to 


United Shoe Machinery Corporation 


BOSTON MASSACHUSETTS 








back feed — handles materials of any type 
up to 48 irons in thickness. 


e Auxiliary feed roll — sets up surplus 
stock for a clean, sure cut. 

e Positive control of knife motion — no 
tendency to ‘‘lash’’ or over-run; much less 
need for sharpening. 

e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 


e Easily adjusted crease guide— changes in 


extension quickly set. 


Contact your United branch for additional 
details. 
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PREVENTIVE MEDICINE 


Senate Cracks Down On Tariffs 
For Part Rubber-Soled Footwear 


New Measure Aimed At Preventing Sharp 
Increase In Imports Of Foreign-Made Types 


Threat of a sudden sharp increase 
in imports of foreign-made rubber 
soled footwear was nipped in the 
bud this week by the U. S. Senate. 

Because many foreign shoe manu- 
facturers are taking advantage of 
lower tariffs on leather-soled shoes 
by inserting a small piece of leather 
on the soles of rubber-soled foot- 
wear, the Senate completed legisla- 
tion to distinguish between the two 


types. 


In a measure sponsored by several 
Connecticut legislators, it worked out 
a new bill which would require that 
footwear with essentially rubber soles 
he taxed at the import duty appli- 
cable to rubber-soled shoes only. 

The duty in rubber-soled footwear 
of foreign origin is 35 percent of the 
American wholesale price while that 
on leather-soled shoes is only 20 
percent of the foreign value. 

Some foreign manufacturers have 
spotted a loophole in the tariff setup 
by adding a small piece of leather 
to the rubber soles and sending in 
the finished footwear under the lower 
leather-sole tariff rate. U.S. officials 
said this opened wide the gates to 
a possible flood of 
rubber-soled footwear into the Amer- 
ican market. 

Actually, an official said, the level 
of imports under this opening is not 


foreign-made 


large as yet, but the potential was 
feared by many in the shoe manufac- 
turing industry. The official named 
the Dutch as among the manufac: 
turers sending shoes over under the 


leather rate, and Czechoslovakia and 
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Japan as among those thought likely 
to do so in the future. 


The Senate version, unlike that 
of the House, gives the administration 
a period of time, up to six months, 
to cancel trade agreements w ith other 
countries providing for rubber-soled 
shoes to take the leather-soled rate of 
duty. 

The House measure had failed to 
provide such time. The House version 
also had extended to certain women’s 
shoes, which drafters of the legisla 
tion had not intended to cover. 

Action by the Congress is aimed 
primarily at providing relief for U.S. 
manufacturers of both rubber- and 
Endicott-Johnson 
recently that 


leather-soled shoes, 
Corp. had claimed 
foreign imports were threatening to 
throw hundreds of U.S. shoe workers 
At the same time, do 


mestic manufacturers of rubber-soled 


out of jobs. 


footwear, both canvas and leather 
tops, were threatened by a possible 
invasion of cheaply-made, low-priced 


foreign footwear, 


Ozaukee Outing Held 

More than 400 members and guests 
of the Leather & Allied Trades As 
sociates gathered at the group’s an- 
nual outing held last week at the 
Ozaukee Country Club. Thiensville. 
Wis. Attendance was boosted by a 
fine day which followed directly upon 
an Il-day heat wave and three days 


of rain. 
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Low gross winner with a score of 
68 was Don Elliott. Harry Batchel 
der, Jr. Norman Hanson Harold 
Van Horne and Bill Law won the 
High 
Yross Was carded bry Bob Carey 

Winners of the famed Calcutta 
Sweepstakes were Tom Finerty, first 
Harry Batchelder 
Sr., second with a 72, and Gene 
Dough 
Smith won first prize for horseshoe 


next four prizes for low gross, 


with a net of 71, 
Brindis was third with 75. 


pitching. 

The outing was arranged by 
Ole Rosenquist, general chairman 
George Chamberlain, assistant chai 
man. Jown Owan, secretary-treasure! 
and John Olsen, president of the as 
sociation, along with 21 committer 
Members shared in ap 


members, 
proximately 200° prizes 


Cincinnati Golfers’ Day 
Herman Kelme it and Bill | reemian 
carded low gross scores of 75 and 76 
respectively, at the Annual Golf-Out 
ing held Tuesday, June 15 at Clover 
nook Country Club 
More than 125 


many of them visitors from out ol 


trade members 
state, were present at the event which 
was aided and abetted by a fine mid 
June day 

Winners of the golf tournament 
leather 
including door 


were awarded suilcases as 
Other prizes, 
prizes for all attending 
out by Ward Holeomb, Robert Milli 
ken and Leo Buse of the Awards 


Committee. 


prizes 
were yassed 
| 


The day’s events were followed by 
dinner in the clubhouse at which kd 
Club 
members and guests 
man of the affair was Armin Kauf 
mann while Charles Smith, Walter 
Schafstall, DeForest Bush and Albert 


Huesing did a fine job of arranging 


Geisler, president, welcomed 


General chair 


for golfing. dinner and entertainment 
kd Cleveland and Pete 


reception cormmmittes ind 


Connor 
served i 


othe ial scorers 





NO COMMON LANGUAGE 


Men's Survey Finds 
Sales Methods Lagging 


A substantial lag between promo- 
tional copy used by the men’s shoe 
industry and the male consumer’s 
own subjective interpretation of the 
meaning and value of shoes is inter- 
fering with the promotion and sale 
of men’s shoes. 

This is the finding of Dr. Ernest 
Dichter, president of the Institute for 
Research in Mass Motivations, Inc. 
Dr. Dichter revealed the results of 
a recent survey of men’s shoe buying 
habits to the Men’s Planning Com- 
mittee of the National Shoe Institute 
at a recent meeting in New York. 

Employing depth interview of men 
engaged in various activities in sev- 
eral sections of the country, Dr. 
Dichter found that the advertising 
and promotional themes of the men’s 
shoe industry are phrased in differ- 
ent language than that customarily 
used by the consumer in speaking of 
shoes. 

He pointed out the strong emo- 
tional appeals involved in the sale 


of a pair of men’s shoes, including 
factors as foot comfort. foot 
childhood memories, and 
shoes with other 


such 
freedom, 
coordination of 
wearing apparel. 
Dr. Dichter stated that new shoes 
express the personality of the wearer 
and can thus be distinct morale build- 
ers. Men who seek comfort first very 
often are disappointed in their shoe 
purchases. Most men enjoy wearing 
good shoes but not necessarily buy- 
ing them. This can prove a strong 
factor, he added, in dissatisfaction 
with last purchase of shoes and post- 
ponement of a new purchase. 
Complete report will be released to 
the shoe trade around July 15 at $35 
per copy. Non-members of the shoe 
trade will be charged $50. Orders 
may be placed with the National 
Shoe Manufacturers Association, 342 


Madison Ave., New York 17. 


Dacron Nurses’ Shoe 


Dacron uppers for nurses’ shoes 
have been introduced by Shain & Co., 
Boston. This particular Dacron has 
a basketweave “mesh” pattern as a 
surface texture, though it is actually 
a closed-up mesh. The mesh is com- 


bined to bleached drill to obtain 
maximum stability. 

Some of the features: the shoe is 
always cool and comfortable; it’s 
lightweight; Dacron retains white- 
ness better than Nylon and, when 
soiled, can be cleaned easily with 
soap and water, and it dries rapidly; 
it will not discolor; it’s not affected 
by sunlight or foot perspiration. 

Several manufacturers of nurses’ 
shoes are reported quite interested in 
this development. The Dacron can 
be used as an allover upper, or as a 
vamp or plug with the rest of the shoe 
of leather. 


LeMay Promoted 

Roland LeMay has been appointed 
assistant district manager for the 
Canadian office of Compo Shoe Ma- 
chinery Corp. in Montreal and To- 
ronto, 

LeMay first joined Compo in 1948 
after considerable experience — in 
Maine shoe factories. He worked for 
Compo as a service agent in Maine 
until 1952 when he was transferred 
to the Canadian territory. 

Robert W. Long, formerly of the 
Canadian office, is now district man- 
ager for Compo’s newly-opened Har- 
risburg, Pa., office. 


LEGALLCLET 


GLOVE -TANNED 
MOCCASIN COWHIDE LEATHERS 


ALL SEASONAL COLORS 


Lecuuter 
Tomw4, compomy 


- GLOVE LEATHERS 


goat, cow and deer 


LLANA 


GARMENT LEATHERS 


goat and cow 
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1099 QUESADA AVENUE 


REPRESENTATIVES: 
Povl Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 
industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
Ailen Leather Company, 1433 Locust Street, St. Louis, Missouri 


® SAN FRANCISCO, CALIF. 
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Cohen Heads Brezner 

Morris Cohen, production super- 
intendent of Brezner Tanning Co., 
Penacook, N. H., division of Allied 
Kid Co., Boston, has been elected 
president of the Brezner division. He 
succeeds the late Melvin Snider who 
died recently. 

Jack Schweitzer was elected vice 
president and Albert Shaw, treasurer. 
Shaw and Cohen have served as co- 
managers of the Penacook and Bos- 
cawen plants since Feb. 

Cohen joined Brezner in 1937 and 
was appointed production superin- 
tendent of the Penacook tannery in 
1947. He is a Marine Corps veteran 


of World War II. 
a 


Morrell Resigns 

George A. Morrell, vice president 
and treasurer of John Morrell & 
Co., Ottumwa, la., meat packer, an- 
nounced his resignation, effective 
July Ist from both positions. He will 
continue as a company director. 


Morrell, who has been with the 


company 30 years, said he resigned 
to devote more time to other interests. 
He has farm properties in Arizona 
and an automobile agency in Ot- 
tumwa. 


TOP OFFICIALS of United Shoe Machinery Corp. are shown above at corpora- 
tion's 28th annual outing held recently at Beverly, Mass. Left to right, front 
row: Wilson Palmer, Vice-President; Thomas J. Wickers, Jr., president, Beverly 
Board of Aldermen; Joseph F. Wogan, vice-president; George R. Brown, presi- 
dent; Lewis B. Walker, assistant general manager, and outgoing president, 
Quarter Century Club; Nathan E. Johnson, newly elected president, Quarter 
Century Club, and district manager, Brockton Office; Gilbert Wheeler, presi- 
dent, Canadian Quarter Century Club; C. Russell Todd, general manager, and 
Joseph A. Kuebler, secretary, Quarter Century Club and auditor, USMC. 
Standing, left to right: Nelson B. Todd, vice-president; Edward P. Chase, secre- 
tary; Clifford Roberts, vice-president; Frank P. Hyde, general superintendent, 
Beverly factory; A. Lawrence Davis, treasurer, Quarter Century Club; John R. 
Norton, assistant general manager; Wallace W. Kemp, treasurer; Willard 
Howard, assistant general manager; Adon R. Hoar, president, USMAA, and 
Harold E. Booma, assistant general manager, USMC. 





arm 

/ a 
Type DHL Taping Machine | 

gd 


It tapes straight, smooth heel seams without pin 
wrinkles or distortions of the original pattern lines. The 
unique pressing principle not only produces better seam 
pressing and tape adherence but speeds up and smooths 
out the operation. 


Extreme thicknesses and varying thicknesses of stock 
are handled by means of a quick, easy, yet positive adjust- 
ment not requiring the use of tools of any kind. Its self- 
adjusting features take care of a wide variety of styles 
without danger of seam strains under the most severe 
conditions. 








Boston MACHINE WORKS (0. 


LYNN MASS. U.S.A. 








BRANCH OFFICES: 


Chicago, lil. Kitchener, Ont. 
Milwaukee, Wis. St. Louis, Mo. 


Woodridge, N. J. 


Whitman, Mass. 
Los Angeles, Cal. 


Cincinnati, Ohio 


Dallas, Texas 
Johnson City, N. Y. 
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DOOR STILL OPEN 


Gold Denies Plan 
To Merge With AFL 


Reports that Red-dominated Inter- 
national Fur and Leather Workers 
Union is negotiating a merger with 
the AFL Amalgamated Meat Cutters 
and Butcher Workmen’s Union per- 
sisted this week despite an outright 
denial by Ben Gold, IFLWU presi 
dent, 

Gold, who is out on bail await 
ing appeal of his conviction on 
charges of signing a false non-Com- 
affidavit, released a state- 
ment to thousands of union mem 


munist 


bers in which he declared he has not 
been talking merger with the AFL 

The union head, an avowed Com 
munist for over 30 years, said he 
usually doesn’t answer “such fantas- 
tic stories, slanders and inventions.” 
He left the door wide open, however, 
by admitting the story deserves a 
reply since he believes Patrick Gor- 
man, secretary-treasurer of the Amal 
gamated, belongs “to the better class 
of union leaders.” 


Gold added that Gorman 
a united, democratic, 


“favors 
progressive la- 
bor movement.” This is the descrip 
tion Gold has always applied to his 


own union, 


IFLWI 9 which has been dec lared 
out of compliance by the National 
Labor Relations her ause of Gold’s 
false affidavit, has petitioned District 
Court in Washington to force NLRB 
to reinstate the union. It claims Gold 
filed a new affidavit on May 11, 

The Gold statement concluded with 
the promise that he will keep union 
members “informed of every develop: 
ment.” 


In Boston, the AFL Meat Cutters 
petitioned the local NLRB for an elec- 
tion among the 200 leather workers 
employed at the John J. Riley Co. 
of Woburn, Mass. The workers are 
presently represented by IFLWU. 


The action stimulated new rumors 
that the AFL 


a campaign to win bargaining rights 


is planning to launch 


among some 8,000 leather workers in 
the Peabody-Salem-Danvers area 
hitherto IFLWU’s exclusive territory. 
The AFL is reportedly preparing a 
test drive among workers at the big 
A.C. Lawrence Leather Co. tannery 
in Peabody. 


COME OUT of the" 
CLOUDS of TROUBLE 


with... 


NDIECO 





Leese PEPYS PA a 


COMPOSITION BLOCKS & PADS 


BLOND OR BLACK) 


and NEW ERA SUPER WEAR BLOCKS 


(BLACK ONLY) 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 


BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One — Today PANT N14. Atal ae kaon 


LaSalle near Jeflerson, $1. Louis 4. Mo, Phone: Grand 2143 


BE CONVINCED! 


Ass afte 


NEW ERA DIE CO. Red Lion, York County, Penna 
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UPTURN AHEAD 


Council Sees End 
Of Corrective Period 


The shoe manufacturing industry 
has probably weathered the worst of 
the 1954 readjustment unless signifi- 
cant changes in consumption rate are 
in the making. 

This is the conclusion of the Tan- 
ners’ Council which this week tem- 
pered a report that first half 1954 
shoe production is 7.7 percent less 
than a year ago with news that “the 
end of the corrective period could 
seem to be in sight.” 

Basis for the Council’s optimism is 
the fact that shoe output currently is 
running below the 500 million pair 
annual rate whereas retail sales are 
believed over the rate. Thus, shoe 
production must soon increase to a 
rate “reasonably consistent” with re- 
tail volume. 

Output during the first six months 
of 1954 is estimated at 246,578,000 
pairs, some 20 million pairs below 
the 266,513,000 pairs produced in 
the first six months of 1953. The de- 
cline from the 252,056,000 pairs of 
the first half 1952 was only 2.1 per- 
cent. 

Although May production declined 
12 percent from last year to only 
36,830,000 pairs, June output of 39 
million pairs or 4.5 percent below 
June 1953 is believed to indicate the 
possibility of an upturn in the neat 
future. As the Council points out, 
June production is usually below that 
of May. This year, it is over two 
million pairs higher. 

\ comparison of output for the 
past 12 months with that of the 
preceding 12 months shows 480.6 
million pairs for the period ending 
June 1954 and 523.9 million pairs 
for the period ending June 1953. 
Production for the past 24 months 
has averaged 502 million pairs per 
year which is close to or slightly less 
than the going rate of retail sales over 
the same period. 


Correction 

Settlement between Drueding 
Brothers Co., Philadelphia, Pa., tan- 
ner and Amalgamated Meat Cutters 
and Butcher Workmen’s Union, 
AFL, did not include a third week’s 
paid vacation as mentioned in our 
issue of June 19. The company agreed 
to a three cents hourly wage increase 
and one additional paid holiday. 
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WEIGHT DIFFERENCES of three identical shoes made of Welt process was created by Five Star Footwear Co., 
identical materials are shown by scale comparisons above. Long Island City juvenile shoe manufacturer. Process 
Casual made by Wonder-Welt method is one-half ounce fundamentally uses combination of cement and stitchdown 
to the half pair lighter than either Bonwelt or Goodyear constructions, offers long-wearing, flexible, lightweight shoe 
welt, or about seven percent per pair of shoes. Wonder- combining utility and fashion (see L&S, Dec. 5, 1953). 


bk) Suburban living has created a are opening a vast new market for at 


whole new apparel classification : home and Jeisure wear. 


special-purpose wear. These com- ») Styling rapidly becoming more 


; __ 
Men $ Market Offers prise extra purchases. New versions varied. New types slipons, padrils 


; moccasins, loafer types, ghillies, low 
in styling, materials and functional tops, single eyelets, ete requiring 


Widening Opportunity values in clothing, footwear included, expanded shoe wondeahue for a 


BIG PAY-OFF 


Promise of a greatly-expanded 
men’s footwear market in the neat 
future was cited this week hy Charles 

Jones, Jr.. president of the Na- 
tional Shoe Manufacturers Associa- 
tion. 

In a report to the National Shoe 
Fair Committee, Jones stated that 
many “significant” factors are con- 
tributing towards a new era and more 
opportune market for the men’s shoe 
industry. 

1) The vastly increased use of 
color in all men’s apparel and acces- 
sories-—pink, yellow, red, bright blues 


Yolml om” 7/7, Axel 40) 45) MADE FROM LIVE WOOD 


and greens, gold, lavender, and other 


vivid shades becoming more com- ; 

mon in shirts, slacks, sports jackets, MELLOW -TAN 

caps, belts. jewelry, socks, neck wear. 

“The barrier of color conservatism in SPECIAL ITALIAN CHESTNUT EXTRACT FOR 
men’s apparel has been broken for SOLUBILITY COLOR YIELD OF LEATHER 


good, said Jones. 
2) Casual footwear not as a sub- hho 


stitute for regular shoes but to sup- ° ° 
rectargetes oad a Italian Stainless Sumac Crystals 


plement regular shoes 
crease extra-pairage sales, “Men can 
he sold several pairs of casuals today, 


just as they're buying several pairs 
of slacks or several sports jackets.” 

3) Formalwear shoes—-an apparel WC, 
classification making a strong come- ( a 


back, but with a radically new look. 


No longer a single go-with shoe—the 
seeing 549 W.WASHINGTON BLVD CHICAGO 6, ILLINOIS 


SOLE AGENTS 


patent oxford. Today we're 
more variety in materials, colors, and 
styles for formal wear. 
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genuine shell cordovan — “the platinum o/ 


leathers’’ — for shoes, men’s belts, military 
belts and holsters, and shark print cordovan 


for tips on children’s shoes. 


1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


KAYE & BARNES, INO. @ 05 South Street, Boston FRED SOHENKENBERG e@ Dallas, Texas 
A. J. & 43. BR. COOK, INO. @ 108 Angeles and San Francisco HARRY BLOCH e Havana, Caba 
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HERE AND THERE at annual outing 
of Cincinnati Shoe & Leather Club: 


TOP ROW, left to right: Charlie 
Smith, Ed Geisier, George Hoffman; 
Al Biegel (extreme right) of U. S. 
Shoe Corp., with guests ; Tom 
Dwyer; Armin Kaufman, DeForest 


Bush, Pete Connor, Ed Cleveland. 


SECOND ROW: William Sonnet, Sr., 
and William Sonnet, Jr.; Robert Stern 
and Joe Ziegler; Herman Kehl- 
meir; Maxwell Marks, Laird Simons, 
Jr, Hank Bersch, George New- 


man; Paul A. Bardon, Bill Freeman. 


THIRD ROW: Bernie Goldman, Leo 
Buse, Al Schwab, George Gutjahr; 
Louis Porreca, Robert O. Bardon, 
Sam Tinnin; Ed Young, Joe Ham- 
merle, Laird Simons, Jr. 


FOURTH ROW: DeForest Bush, 

Armin Kaufman, Ed Geisler, Walter 

Schafstall; John Brooks, Art Utrecht, 

George Newman; Fran Hutchison, 

Harold Hutchison, Harry Grogan 
and Jerry Burg. 
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SAXON 
CALF 


An International Leather Achievement! 
In Saxon Calf you have a unique combina- 
tion of traditional old world quality and the 
latest American processing efficiency. It has 
the mellow, springy temper, the fine, tight 
break and the aniline appearance that make it 
a profitable choice for your men’s high qual- 
ity shoes. Eight colors and black. 


A. C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT & COMPANY (INC.) 
Peabody, Mass. 

















It's naturally better 
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HERE’S WHAT WE THINK! 


ae 
i 


i 


We believe that leather has a bright future. 


We're backing our belief by telling more than 15,000,000 people 
about it — people who are regular readers of THE SATURDAY 
EVENING POST, BUSINESS WEEK, NEWSWEEK, TOWN 
JOURNAL, SCIENTIFIC AMERICAN, FORTUNE and U. S. 
NEWS AND WORLD REPORT, where the reproduced advertise- 


ment is appearing in July issues. 


We’re backing our belief in leather’s future 
by offering the tanning industry a com- 
plete line of quality tanning specialties to 
help tanners get the best from their 


leathers 


And we’re backing our belief by setting up and staffing our new 
application research laboratory in Chicago, where we will be able 
to work even more closely with tanners in the solution of their 


problems and in developing new products and techniques. 


TANAK® MRX 
Melamine Resin Tanning Agent for upgrading both white and colored leathers 


DEPILIN® XC 
Unhairing Agent for cleaner, white stock and better control 


CUTRILIN © 


CYANAWM i D Bates, the pancreatic ‘bates of choice” in the tanning industry 


TWECOTAN © 


Tanning Extracts to meet specific tanning requirements 


TA we Be Fa % G DYEWOODS ond EXTRACTS 


A full line for every important need 


TANAK © 
SPECIALTI ES Synthetic Tanning Agents for improving the quality of leather during both 


chrome and vegetable tanning 


BETASOL® OT 
Wetting Agent, the most powerful wetting agent available for tanning 


DYES, PIGMENTS, HEAVY CHEMICALS 








Leather is goin 


It’s vacation time... and everybody’s on the go. Naturally, leathe1 
goes along too. For leather is a wonderful traveling companion; there’s 
nothing finer for luggage, golf bags, hand bags, jackets and a host of other 
articles that must look well and wear well. 

There are other reasons, too, why leather is “going places” as a 
popular modern material. It has unique natural advantages. It is strong 


and firm, yet flexible and adaptable. In shoes and apparel its fibrous structure 


assures comfort—regardless of the season. Through the use of special 
chemicals, the tanner controls these natural advantages to meet many specific 
needs. He can make leather soft, supple, elastic ... add to its toughness 
or scuff resistance ... give it glossy sheen or suede richness. In fact, 
through chemistry the tanner is making sure that leather is the ideal material 
for an increasing variety of uses, both new and old! 

American Cyanamid works hand in hand with tanners 
throughout the leather industry ... developing and producing chemicals 
that help to impart new quality and beauty to this important 
material—and make its production more efficient. 


Photograph by Vilea 


AMERICAN Granamid LOMPANY 


30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y, 








For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


¥2 WHITE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


BO xX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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Ray Stehling. Bottom row: August Vogel, Bud Huch, Dorian 

Wilkinson; Paul Oestreich, Fred Schneider, Chuck Miller, 

Ole Rosenquist, Al Cords, Fred Atkinson, Jown Owan, 

John Lown, George Chamberlain, Joe Kiehl and John 

Martz; Don Elliott, Howard Willis, Herb Tetzlaff and 
Ray Hirsch. 


*~LUBHOUSE VIEWS at annual outing of Leather and 
i*llied Trades Associates at Ozaukee Country Club, Thiens- 
ville, Wis. Left to right, top row: Jack Krause, Paul New- 
comb, A. J. Holman, Bob Phirmann, Bud Hadley; Harry 
Stewart, Harry Batchelder, Sr., Tom Finerty, Gene Brindis; 
Paul Newcomb, Clarence Martin, Howard Knoller and 


Clarence Post and Jim Ott. Bottom row: Bernard Sevin, 

Jack Hempel, Walter Haase, Frank Hansen and Gilbert 

Hansen; Harry Batchelder, Jr., Sid Spoerke, Art Jenquin 
and Ken Trimble. 


MORE OZAUKEE SHOTS. Left to right, top row, Calcutta 
winners: Harry Batchelder, Sr., Tom Finerty, Gene Brindis 
and Harry Batchelder, Jr.; Calcutta committee: Wes Sharp, 
Bud Gage and Lou Bartlett; Gene Brindis, Don Dallman, 





GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 


Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. © NEW YORK, 12 SPRUCE ST. © CHICAGO, 173 NO. FRANKLIN ST. 


Our Seal of Quality 
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Luxenberger Promoted 


Kugene A. Luxenberger has been 
elected vice president of U. S. Rub- 
her Co, and appointed general man- 
ager of its footwear general products 
division. Luxenbeger has been asso- 
ciated with the company for the past 
‘3 years and last year was appointed 
assistant general manager of the foot- 
wear division. 

Gregg T. Ward succeeds him as 
assistant general manager. He has 
heen general sales manager of the 
division since 1951, 


Named Manager 


Philip Wong has been appointed 
manager of New Products Develop- 
ment by The Bearfoot Sole Co., Inc.. 
Wadsworth, 0.. producer of rubber 
soles and heels. A native of Shantung. 
China, Wong came to the U.S. in 
1937 as an exchange student and has 
since made a considerable reputa- 
tion as a chemist. He became asso- 
ciated with Bearfoot Sole in 1945, 


Herman Signs Pact 
Joseph M. Herman Shoe Co. of 
Millis, Mass., has reached agrement 
on a new contract with the Brother- 
hood of Shoe and Allied Craftsmen, 
independent shoe union, 


The new contract, retroactive to 
May 29, runs 15 months through 
Oct. 1, 1955. Its principal feature 
is provision of insurance and hos- 
pitalization benefits for all employ- 
ees. There will be eight paid holi- 
days for the entire 15-month period. 


Shoe Plant Moves 


Operations of the Monmouth divi- 
sion of the Commonwealth Shoe and 
Leather Company will be transferred 
to its new factory at Freeport, Me.. 
the week of July 4th, according to 
superintendent Raymond Watts. 

He said the Monmouth branch 
plant does practically all the hand- 
sewing operations of shoes for the 
commonwealth Company at Gardiner, 
Me., and is moving to Freeport be- 
cause larger accommodations are 
needed, 


Output at the Monmouth division 
plant has been about 40,000 pairs of 
hand-sewn shoes a year, Watts said, 
and will undoubtedly be increased at 
the larger Freeport plant. 

Robert Newdick, assistant super- 
intendent of the Commonwealth Com- 
pany at the Gardiner factory, has 
heen named superintendent of the 
new Freeport branch, Alden Grant, 
foreman of the Monmouth opera- 
tions, will continue in the same capac- 
ity at Freeport. 


MILITARY BUYING 





Bids 

Correction. The name of Endicott- 
Johnson Corp. was inadvertently 
omitted last week in listing low bid- 
ders on Navy Invitation No. 2168 
covering 212.508 pairs of black low 
dress shoes and 30,000 pairs of 
brown — low dress shoes. Both 
Endicott-Johnson and J. F. McElwain 
Co. entered bids of $4.64 per pair 
on the — black Endicott: 
Johnson bid $4.775 on the brown 
shoes while McKlwain bid $4.84 per 
pair. 


shoes. 


Awards 
Mukluk Boots. Rubber Corp. of 


California, Garden Grove, Cal., has 
been awarded contract under Invita- 
tion No, 562 covering 36,000 pairs 
of sage green mukluk boots, type 
B-1B. Bid was $5.48 per pair with 
dollar value of $197,280. Procure- 
ment is for the Air Force. 


Combat Boots. RK. R. Hazzard 
Co. of Augusta, Me., was awarded 
contract under Air Force Invitation 
No. 489 covering 9,720 pairs of men’s 
black leather combat boots. Haz. 
zard’s bid was $6.30 per pair with 
dollar value of $61,236. 





LEATHER 


YESTERDAY — TODAY — 
ALWAYS 





COMPOUNDS * 


TE 


LIQUID EXTRACTS 


PORT 


AMERICAN EXTRACT CO. scccs 








S. A. CARLOS CASADO LTDA. 


Oldest producers of 


PARAGUAYAN QUEBRACHO EXTRACT 


Brands “Carlos Casado” — solid ordinary 





Sold exclusively in U. S., Canada, Mexico, Cuba, Central America through 


TAN-AMERICAN CORPORATION 


42 Broadway, New York 4, N. Y. 


*“Tanextra’’—cold water soluble 
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LEATHER MARKET REPORT 


Leather Sales Improve 


As Vacations Start 


Growing Interest Welcomed By Tanners 


As Evidence Of Quick Jump-Off In Mid-July 


New York very slow right now 
and not expected to pick up until 
after shoe manufacturers return from 
period, 
leather about the same on lists but 
reports of tanners willing to negoti- 
ate on a good sized order. Large 
spread elk generally 38-40c and 
down. Kip is down about 5c. Calf- 
skin market is very slow at the mo- 
ment but tanners say they have done 


their vacation Prices on 


fairly well on suede and aniline dyed 
calf. Prices on calf unchanged with 
women’s weight suede $1.05 to $1.10 
and down and aniline dyed women’s 
weight $1.00 to $1.05 and down. Re- 
ports of some tanners selling 24oc or 


On suede garment sheep, about 31- 
z | 

33c and down on good tannages with 

some quoting 28c and down and some 

26¢ and down. On cape garment 

leather, 36¢ and down quoted. The 

has made quite a 


dent into the garment trade accord: 


plastic industry 
ing to reports. 


Sole leather sales moderate 
but interest continues good. Inquiries 
general enough to keep tanners’ hopes 
high for 
Meanwhile prices barely hold steady 

Top tannage light bends quoted at 
68-70e for lights. Other 
usually about 66c and down. Up to 


good post-vacation run, 


lannages 





Factory | 


SOLE LEATHERS 


BENDS, BACKS, CROPS. HEADS 
SHOULDERS, BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN’S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 








so under lists. about 58c usual trading area for 8-9 

Sole mixed: On 9-10 iron bends iron bends. 9-10 iron bends bring 
some tanners have sold at 50c but up to about 50c¢ for best, slightly less 
others are well sold up and have not for leather 
had to sell under 52c. On 10 iron usually around 45c¢ with some quota 
and up, 40-47¢ seems to be the gen- 
eral market with not much leather 
around, Light weights hard to find 
and hold up to 67-68c. Bellies good 
at 26-29¢ and even 30c for very good 
tannages. Double rough shoulders 
not doing very well and 42c¢ to 48c 
the price as to weight. 


‘ MO f 
LHICAGO 


others. Over 10° iron 





tions up to 47e. 


BLACK HAWK 
SPLITS 


Sole leather offal plods along. 
Here too there is plenty of interest 
accompanied by small sales. Tanners 
hopeful but meanwhile barely able to 
maintain price level. 

Very best bellies quoted at 29e¢ but 


In All Colors 
FOR 


WELDERS' EQUIPMENT 
SHOE GUSSETS 
WORK GLOVES 

SLIPPERS 





Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1953 
WEEK AGO AGO HIGH 





95-1,20 
80-1.03 
85-1.10 
75-90 
80-96 
60-64 
18-32 
64-68 
56-59 
38-45 
68-72 
26-29 
51-56 


80-1.10 
70-94 
70-1.05 
75-90 
30-96 
55-60 


67-1.06 
59-1.00 
75-1.15 
55-90 
45-90 
50-60 
15-23 18-32 
48-52 60-64 
45-49 51-55 
34-38 39-43 
64-68 68-72 
27-29 27-30 
44-48 52-56 
32-40 32-40 33-39 35-39 
17-22 17-21 18-22 24-26 
72 7% 7-2 7% 8 4 
16-16% 16'%-17 19-19% 204% 


67-1,06 
59-1.00 
7541.15 
55-90 
45-95 
52-62 
15-23 
48-52 
44-49 
34-38 
64-68 
27-28 
44-48 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Cembination) 
EXTREMES (Combination ) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
WELTING (% x %) 
LIGHT NATIVE COWS 








BL ACI THAWKK 
TANRRERS 


2171 S. FIRST ST. 
MILWAUKEE 7, WISCONSIN 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock, 
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SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


\ is y 
A.L.GEBHARDT CO. 


PHONE DALY 6 6919 








THE, OHIO LEAT aw Yar Coy 
Oo eeu S. PATTON LEATHER ois 








most sales made at 27-28c¢ level. 
Single shoulder quiet with asking 
price about 38c¢ and down. Double 
rough shoulders continue to bring 
about 44c for TR with several cents 
more asked for selected lights. Small 
movement of heads at 14-l6c. Shanks 
very quiet. 


Calf leather tanners gloomy. 
Only bright spot in their field is 
present rather general interest. This 
sustains hopes for after-vacation up- 
swing. 

Best heavy calf brings varying 
prices with $1.05 the usual top. This 
moves easily as do other grades down 
to about 90c. Buyers who want low 
priced heavy stock often turn to kips. 

Women’s small skin leather of 
superior tannage brings a fairly firm 
price. Up to about $1.00 asked and 
obtained. About 95c¢ and down asked 
for regular skins. 

Heavy suede of Bucko type brings 
a firm $1.20 and down in moderate 
business. No change in light suede. 


Sheep sales fair. Tanners report 
good demand for linings but moder- 
ate call for other types. 

Best boot lining russets move fairly 
well at 25c and down. Shoe lining 
russets ask 23c and down, move best 
at 15-20c. Colored vegetable linings 
ask 26c and down. Chrome linings 
picked up early in week and got 
asking prices of 28c and down here, 
30c and down there. 


Side leather sales grow. Not 
only inquiry but actual sales mount- 
ing. 

Best combination tanned kips 
quoted at 53c and down for heavy 
leather, slightly less for light. Other 
lines usually around 50c and down. 
Heavy extremes quoted at about 50c 
and down. Best large leather brings 
up to 44-45c. 

Chrome leather quoted at 50c and 
down for very best kips, about 46c 
and down for what is still good 
leather. Top quality heavy extremes 
bring up to 46c in small sales. Best 
large leather quoted at about 42c¢ and 
down with 38¢ and down not unusual 
for volume leather. Work shoe re- 
tan quoted at 38c and down for one 
tannage, several cents less for most 
others. 


Splits do good business but, be- 
cause of prices, tanners not too 
happy. Linings account for big pro- 
duction, light suedes grow rapidly. 
Heavy suede continues very steady. 

Best finished linings quoted at 18- 
20-22¢, but few sell at that level. 
Most move at 14-18c. Suede linings 
quoted at 26c and down, get fair call 
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at 23c and down, more at 20c and 
down. Non-slips continue at 20c and 
down. 

More light suede moving at better 
prices. Lines quoted at 40c and down 
busier. 36c and down still account 
for most activity. Heavy suedes bring 
a firm 44c and down for best, a few 
cents less for others. 

Sole splits quiet, Quotations of 
26-26-24c asked for very best 4-5 
ounce stock, Lines asking 24-22-20 
get better attention. About 32-29-26: 
buys good 5-6 ounce leather at one 
tanner’s, 32-30-28 at  another’s. 
About 39-36-33¢ quoted for best 6-7 
ounce stock. Top grade whites bring 
about 40c and down. 


Work glove drags. LM weight 
work glove splits of No. 1 grade con- 
tinue around 14c, No. 2 grade at 13c 
and No. 3 grade at 12c. Better tan- 
nages hold firmly at these levels. M 
weight quoted steady, No. Is L5e, 


No. 2s 14 and No. 3s 13c. 


Garment leather slack. Because 
of aproaching holiday and annual 
vacations. Although very good tan- 
nage suede sheepskin garment leather 
held at 34c and down, most recent 
business reported in the range of 
31-33c and down. Prevailing range 
on grain finish at 34-36c¢ and down. 

Horsehide garment leather at 36c 
and down, Supplies of regular cow- 
hide garment leather adequate for 
demand at 31-32c per foot. 


Bag, case and strap quiet. Case 
leather still quoted at 42-43c for 2- 
2% ounce, and 43-44c for 3-3'% 
ounce, Grade A russet strap leather 
remains around 50c for 4/5 ounce, 
52¢ for 5/6 ounce, 54c for 6/7 ounce, 
56c for 7/8 ounce, 58c for 8/9 ounce, 
6le for 9/10 ounce and 64c for 
10/11 ounce. 

Grade B listed at 2-3c less and 
Grade C about 5-6c under the above 
quoted prices. Colors bring 3c more 
and glazed 2c over russet prices. 


Kid leather tanners report as 
vacation time approaches a sudden 
increase in orders for immediate de- 
livery. Apparently buyers had been 
purchasing insufficient stock and 
found they did not have enough on 
hand to see them through until vaca- 
tion shut-down. 

Black suede outselling everything 
else two to one with lower grades 
outselling higher grades in an even 
greater proportion. Some black 
glazed selling and some linings. 

Prices unchanged and _ rawskins 
remain a headache with no signs of 
improvement. 
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Average Kid Leather Prices 

Suede 32c-90c 

Slipper 25c-60c 

Glazed 25c-$1.00 

Crushed 35c-75e 

Linings 25c-55c 

Satin Mats 69c-98c 

Belting leather tanners report 
a let-down due to approaching vaca- 
tion period. Most tanners expect no 
increase in business until well after 
the middle of July. However. prices 
remain unchanged since the hide 
market is steady and sales are made 
at asking prices. 

Curriers say business activity “is 
and isn’t”; in other words there is 
still demand but the vacation period 
has an affect on the quantity of 
orders. However, there is still a satis- 
factory amount of business. Prices 
unchanged. 


Glove leathers vacationing: A 
few manufacturers have called in an 
extra supply of leather as insurance 
against a shortage after the holidays. 
Pigskins good in all grades. One 
dealer reports a shortage of leather 
to fill his orders. Prices steady at 
$1.00 down to 22c for the grey hairs 
and 85c down to 22c¢ for the blacks. 
Cabrettas selling a little better. The 
low grades seem to be in demand 
Prices range from 75c down to 26c. 
inquiry for 
suedes but very little business pass- 
ing. Prices firm at 36c for the tops. 
Buyers’ ideas a little lower. Iranians 
moving better and prices firm at 26c, 
2lc and 17e with pigtexing Le higher. 


Some men’s grey 


Some light weights in high colors 


moving at 2c above these figures. 


oO 
ip 


Tanning Materials 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag $72.00 
Wattle Bark, ton ‘Fair Average’’ $98.00 
ae ; ‘‘Merchantable’’ $94.00 
Sumac, 28% ileaf $120.00 

Ground $115.00 
Myrobalans, J. 1's Bombay ‘ . $42.00 

eee » + ..» $46.50 

Genuines $48.00 

Crushed 42-44% . $62.50 
Valonia Cups, 30-32% guaranteed .....$49.00 
Valonia Beards, 40-42% guaranteed ... .$65.00 
Mangrove Bark, Eeuadoritan ‘ $53.00 
Mangrove Bark, Colombian we $59.00 
Mangrove Bark, 38% E. African . «+ $69.00 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. plant 
Tank cars ° P 
Barrels, c.! 
Barrels, |.c.1 , 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
i Clr. esr acene ‘ , 11.28 
Bags, }.c.! saedhore’ ‘ 12.00 
Cutch, solid Borneo, 55% tannin . 4 08% 


Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works cose ebatets ‘ 0625 
bbis. c.l. . oe . . 06% 

Oak bark extract, 25% tannin, Ib 
bbis. 6%-6%, tks , 06% 

Quebracho Extract 
Solid, ord., basis 63% tannin, c.l 
Solid clar., basis 64% tannin, c.L 


11 31/64 
12 3/16 
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Wattle extract, solid, c.l., East African 
60% tannin heb bax 
Wattle extract, solid, c.1., South African 
60% tannin than boenees 

Powdered super spruce, bags, c.l 
65%; Le.l oe eeeee ve 
Spruce extract, tks., f.o.b. wks. . 
Myrobalan extract, solid, 55% tannin 
Myrobalan extract, powdered, 60% tan- 
nin ry bes 
Valonia extract, powdered, 63% tannin 
Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 
Wattle Extract, Powdered, Swedish, 
73% tannin ‘vente 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 
Oakwood, Swedish, powdered, 64-66% 
Larehbark, Swedish, solid, 54-56% 
Larchbark, powdered, Swedish spray- 
dried, 58-60% Sone oceeen 


Tanners’ Oils 


Cod Oll, Nfid., loose basis, gal ‘ 90 


Cod, sulphonated pure 5% mois- 
ture 1 
Cod, sulphonated, 25% added mineral 
. 1% 


Cod, sulphonated, 50% added mineral 


Castor oil, No. 1 C.P. drs. Le.L 
Sulphonated castor oil, 75% 


Linseed oil, tks., f.o.b. Minn 
drums 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
Neatsfoot, prime drums, c.1., 
f.o.b. Chicago . 
l.e.l f.o.b. Chicago 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moellon “is . 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture 


Common degras 

Neutral degras 

Sulphonated Taliow, 7! 

Sulphonated Tallow, 50% 

Sponging compound 

Split Oil 

Sulphonated sperm, 25% moisture 
Petroleum Oils, 200 seconds visc., tks., 


Petroleum Oils, 150 seconds visc., tks., 
f.0.b rr 


Petroleum Oils, 100 seconds vise., tks 
f.o.b ceseee 


Imported Extracts are plus duty 
fob 


Unions To Vote 


A union representation battle was 
climaxed by a sudden decision and 
consent by Local 75, International 
Brotherhood of Pulp, Sulphite and 
Papermill Workers of America, AFL, 
to hold a National Labor Relations 
Board election July 8 among the 
thousands of employees of the Brown 
Co., manufacturers of shoe inner- 
soles, in Berlin, N. H. 

This union is now recognized as 
the official bargaining agent of the 
Brown firm’s employees, but the 
representation was challenged by the 
United Paper Workers of America, 
CIO, and a labor struggle for con- 
trol has been under way in Berlin 
for several months. 

Local 75 announced its consent to 
the July 8 election after refusing for 
months to agree to such a poll among 
the employes of Berlin’s principal 
industry. 
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Since 1888 


Specialty Leathers 
Side — Horse 
Well known Tannages 
KLENZETTE 
ANILETTE 


ROSS-ETTE 
and the popular 


AH. Ross & Sons Co 


Chicago 27, Iilinots 








funersoles 
Sock Linings 
Heel Pads 
Boxtoes 


You will save 35% cementing time 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
leather, cloth, faille, leatherette, fibre 
and paper. 

ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250, New York City 
LExington 27-2010, Boston ARlington 5-86096 


AGENT IN WRINCIPAL CITIES 





HIDES AND SKINS MARKET REPORT 


Dealer - Trader Buying Sparks 
Renewed Buying Of Packer Hides 


Only Calf And Kip Fail To Participate 
In Widespread Activity, Price Increases 


Big packer hides firmer. Trad- 
ing involving a good many selections 
at advances of one half cent, the up- 
turn sparked by dealer-trader buying. 
Some tanner buying followed at the 
established higher prices. 

Light native steers sell on the basis 
of 14%ec for river points and 15« 
for northerns. Popularity of light 
hides was further illustrated by sales 
of light cows at lOc for river points 
and 16'%c for northerns, 
volume of business — in 
branded steers at half cent higher 
prices, Several packers participated 
and up to mid-week had sold at least 
15,000 involving butt branded and 
heavy Texas steers at 1O\%4c and 
Colorado steers at 10c. Some Denver 
hides trading at usual differential of 
lA, Also, prior June takeoff 
hides sold at discounts by one packer. 

Other i 
cluded heavy native steers, One big 


packer sold 900 Milwaukee A pril- 


Good 


oc less, 


selections moving up in 


May native steers at discounted prices 
of 11 4%ec for heavy and 14e for light. 
However, the same packer realized 
12'oc on an export sale of 1,500 June 
heavy native steers from Chicago. 
Tanners inclined to balk 
higher prices for river points wanted 
on the steady basis of 134%4c but held 


a half cent higher in some selling 


over 


quarters. Same situation in branded 
cows which had some call at 12e for 
northern and 12'%c for light average 
southwesterns. Some very light avg. 
southwesterns brought as high as 13c. 

Bulls nominal at 10c for native and 
%¢ for branded from northern points 
and at ‘ec less for river points, 


Independents up. A large inde- 
pendent lowa packer sold 2,000 light 
native steers at 144oc, Yee up or in 
line with big four packer trading. 
Packer’s Ass'n. sold a car of July 


butt branded steers at lle. 





HIDE FUTURES 


Close 

July 1 
July 14.22B 
14.95B 
January 15.62B 
April 16.16B 
July 16.55B 
16,90B 


October 


October 


Total Sales: 


High Low Net 
for Week for Week Change 
14,57 14.18 +11 
15.40 15.00 +10 
16.05 15.65 +-07 
16.64 16.22 +-09 
16.90 16.61 +-08 
—02 


Close 

June 24 
14.11B 
14.85B 
15.55T 
16.07B 
16.47B 
16.92B 


189 Lots 





HIDE AND SKIN 


Present 


Heavy native steers 12 -12% 
Light native steers 1412-15 
Ex. light native steers 19 
Heavy native cows 13 '2-14%, 
Light native cows 16 -16"% 
Heavy Texas steers 10'% 
Butt branded steers 10'% 
Light Texas steers 1244N 
Ex. light Texas steers 14N 
Colorado steers 10 
Branded cows -13N 
Native Bulls 2-10 
Branded Bulls 2+ 9 
Packer calfskins 2-46", 
Packer kipskins -28 


QUOTATIONS 


Week Ago Month Ago Year Ago 
11-12 1h «lI 15 -15% 
14 ~-14'%% 14 -14'% 171-18 
18% 174 21 
134-144 1314-14 1714-18 
1514-16 1514-16 19 «19% 
10 10 13 
10 10 13 
12 12 15% 
13'.N 13', 18', 
9, 9, 12 
12 12% BS  @Ee 15 '4-16 
914-10 10 10% 
8',- 9 9 9 
43-46" 45-481 50-571 
24 -29 27 -32', 40 -36 


NOTE Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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In the east, New York packers sold 
750 Brooklyn June butts at LOM ac 
and 1,000 Brooklyn June Colorados 
at 10c. Another New York packer 
sold 1,200 Brooklyn Colorado steers 
at 10c. Previous trading by eastern 
killers involved southeastern produc- 
tions of light hides at 17-174c for 
natives and 15-15'\%%ec for brands, 
about 8,000 changing hands. 


Small packers steady. Scattered 
sales of various odd cars including 
18 lb. avg. midwestern allweights at 
12%oc flat fob. shipping point; also 
some 52 lb. avg. allweights at 11 4..« 
selected fob. Several cars of 52 |b. 
avg. small packer allweights of very 
good quality sold at 11%4e flat fob. 
shipping point. 

Lighter average southwestern hides 
such as 40-42 lb. avg. Texas produc- 
tions quoted up to 14-14.%e flat fob. 
Some 44-46 |b. avg. hides moved at 
13c. Limited movement of small 
packer bulls in the range of 8-8'oc 
selected fob. shipping points. 


Country hides slow. Only an 
occasional odd car sold here and 
there at prices ranging 8-8'c flat 
trimmed fob, country shipping points 
for mixed lots averaging around 50 
lbs. Some sellers were inclined to 
hold for 9%. Some locker- 
butcher hides of 50 Ib. avg. sold at 
Ye flat trimmed fob. shipping point. 

A littke movement in glue hides, 
7c fob. paid for car of 46 bb. avg. 
No. 3s. Country bulls in carlots 
nominally around 5!2-6c fob, 


good 


Calf and kip rocky. Packers 
ready to sell at last realized prices 
but found very little interest. 

St. Paul heavy calf at 464oc, St. 
Paul light and Wisconsin allweight 
calf at 45c, last paid but buyers indi- 
cated lower ideas. Reported one 
packer who offered 7,500 Milwaukee 
allweight calf at 45c this week sold 
these skins at 424c. St. Louis and 
civer calf nominal around 42'c. 

Big packers offered out some river 
kip at 28 without takers. Sale of 
river overweight kip at 28c for ex- 
port, about 700 from Kansas City 
involved. Southwesterns nominal 
around 25c for kip and 23c for over- 
weights. 

Weakness also apparent in big 
packer regular slunks when all four 
killers sold over 15,000 at $1.50, off 
35¢ from the basis of previous sales. 
Large hairless sold at 85c¢ but some 
quarters considered that price toppy, 
talking down to 80c. 

Small packer allweight calf ranged 
$0-3le and kip at 18-19e. Country 
calf quoted at 19-2le and kip at 12- 
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121.6 in carload lots. Some country 


kip sold as low as 11 'ye. 
Horsehides limited. Buyers 
show interest at $9,00-9.50 trimmed 
and $10,00-10.50 
shipping points for good northern 


untrimmed fob. 


productions. 

Cut stock selling around $6.00-6,.25 
for northern fronts. Butts steady at 
$3.90-4.10, basis 22” and up. 


Sheep pelts mixed. Some sellers 
get steady prices or $1.75 for No. 
ls while others seil for as low as 
$1.55 for less desirable quality. The 
No. 2s sold at $1.20-1.25 while a few 
No. 3s moved at 80c. Clips quoted 
at $2.75, last paid. 

Outside independent packers sched- 
uled sales of July lamb pelts this 
week, Last sales June productions 
in range of $3.25-3.50 per ewt. live- 
weight basis for good westerns while 
natives discounted 25c. Southeastern 
lamb pelts last brought $3.00 per ewt. 
liveweight basis. 

A littke movement in full wool dry 
pelts at 28-28l4c delivered basis. A 
few pickled skins sold at $12.00 per 
dozen for spring lambs. 


Dry sheepskins hold: At re- 
cent Australian wool sheepskin auc- 
tions, Melbourne market generally 
par to one penny dearer and Sydney 
market, 4 wool and under *4 pence 
lower; others par to two pence lower. 

In the hair sheepskin varieties, 
Brazil cabrettas continue the most 
active, especially regulars. Volume 
restricted. Latest offerings of Cearas 
at $13.00 fob.. whereas buyers’ ideas 
have been $12-12.25-12.50, fob., as 
to shippers, weights and lots  in- 
volved. 


Pickled = skins 
Zealand season drawing to a close 
and except for a small lot of “AFFCo” 
lambs selling at 76 shillings 6 pence, 
difficult to confirm any sales, 

Domestic market steady as some 
business passing in spring lambs at 
from $12.00 per dozen up, as to sell- 
ers and grades involved. 


Reptiles perk up. Most demand 


is for spot skins as buyers feel any- 


mixed: New 


thing bought now may come in too 
late for this season. 

Madras bark tanned whips, 4 inches 
up, averaging 4'% inches, 70/30 se- 
lection, offered at 30¢ and unsold but 
some business in skins 4 inches up, 
averaging 4, inches, 70/30 selec- 
tion, at 35c¢ and following this busi- 
ness, some trading developed at 
slightly higher levels. 

Trading developed in wet salted 
Agra back cut lizards, 9 inches up, 
averaging 10 inches, 80/20 selection, 
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at 24¢ and 10 inches up, averaging 
11 inches, at 32¢ with more wanted 
at these prices but most shippers ask 
2%c up and 34c up, respectively. 

Brazil back cut tejus are wanted 
and good lots would command 80k 
fob., but very few offered and some 
shippers have ideas of 85e fob. 
Europe has shown interest in giboias 
with late sales around 30c¢ fob. Some 
small sized back cut tejus were of- 
fered, 50% 20/21 centimeters and 
50% 22/24 centimeters, 90/10 selec- 
tion, at 70c fob. with buyers return: 
ing bids of 64-65c fob. 


Last con- 


Deerskins refused. 
firmed price of 58e fob., basis im- 
porters, could be obtained for Brazil 
“jacks” but lowest confirmed asking 
price has been 62c fob., basis im- 


porters, 

New Zealands are also firmly held 
at 80ce c&f. and bids of 75e c&f. re- 
fused for regular weights and 72 
c&f. for the heavier skins. Nicara- 
guans held at 45c c&f. and best bids 
11-52¢ c&f. refused. 


Pigskins cloudy. Last confirmed 
sales of grey Juruas at $2.35, basis 
manufacturers while Para grey pee- 
caries salable at $1.90-1.95, basis 
manufacturers. 

No recent offerings of Manaos but 
Peruvian grey peccaries last sold at 
$2.20, basis manufacturers, Not many 
offers coming in for shipment. Maran- 
hao grey peccaries offered at $1.55 
fob. and best bids $1.48 fob. 


Goatskin Prices 


INDIA & PAKISTAN Today Last Month 
Amritsars (1200 Ibs.) $9, -9! $9'.-10 
Best Patnas ............. Nom Nom 
Muzaffarpurs ........++.. Nom Nom 
Dinajpure ......-+eseeee+4 Nom Nom 
Nor 
Calcutta Kills ........... Nom Nom 
Coconadas (1.70/1.80 Ibs.)$9. 25 $9! 
Deccans (1.70/1.80 Ibs.) . .$9 25 $9! 


CHINAS 

Szechuans, ibs csoese ee 
Hankows, ibs. .. «+. Nom 
Chowchings, dz ee 


MOCHAS 
Berberahs 
Hodeidahs 
Baties ... 
Batie types 
Addis-ababas 


AFRICANS 
Algiers ; <a 
Casabiancas . e¢ ~«» Nom Nom 

Marrakesh .......+++0+.. Nom Nom 
Constantines . ee «+++ Nom Non 

Orans . P .. Non Nom 
TOMGIOFS cccccccccccccces NOM Nom 
West Province Ex. Lts. .. 47: 1m 
Port Elizabeth Ex. Lts. .. 4% it 
Nigerians, Ibe. ........ $1.08 $1.05 


Mombasas, dz $10.60 $0. 35-10.60 


Nom Non 
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LATIN AMERICANS 
Mexicans 
Matanzas, etc. (fat) 
Oaxacas 


Venezucians 
Barquisimetos 
Coros 
Maracaibos 
La Guayras 


Colombians 
Rio Hache 
Bogotas 


West Indies 
Jamaicas 
Haitians 

San Domingos 


Brasils 
Cearas 
Pernambucos 
Bahias 


Argentines 
Cordobas/Santiagos 
Pampas nenees 


Peruvians 


Paytas 
Ayacuchos . 


More Benefits 


Approximately 75 employes of th 
Johnson Shoe Co. in’ Manchester. 
N. H., will receive additional benefits 
under an agreement for a new con 
tract which has been reached with 
officials of Local 151, United Shoe 
Workers of America, CIO. 

The pact provides for additional 
paid holidays, increased vacation pay 
and improvement in a number of 
plant conditions, it was stated, 

George Fecteau, national director 
of the USWA, assisted officials of the 
local in negotiations for the new con 


tract. 


Sales Record 

A new sales record of $15,212.22 
for the six months ended May 31 
reported by United States Shoe ¢ orp 
\ year ago, the company reported 
sales of $15,033, 

Net profit in the period rose to 
$779,110 equal to $1.64 per common 
share from a net of $520,429 equal 
to $1.10 a share in the previous 
Veal 

Company officials reported — that 
advance sales for fall and winter i- 
running “well ahead” last year 
The company’s eight factories, which 
have a daily capacity of over 20,000 


pairs of shoes, are sold up throug! 
mid-Oct 








PEOPLE 


About industry personalities coast to coast 





® L. K. Barber, formerly superin- 
tendent of the A. C. Lawrence Leather 
Co. plant at Hazelwood, N. C., has 
been appointed superintendent of the 
new Lawrence tannery at South Paris, 
Me. His post at Hazelwood has been 
taken over by R. E. Thomas. 


® Lucien Blondeau has been re 
elected president of the Shoe Em 
ployers’ Association of Quebec. Other 
officers re-elected include: Homer 
Dufresne, first vice president; Henri 
B. Lagrenade, second vice president; 
and Maurice Corbeil, secretary 
treasurer. H. Romeo Cote, Philip 
del Grande and Guy Lefaivre were 


re-elect ed directors, 


® Carl H. Nathan has been named 
vice president in charge of sales of 
South Berwick Shoe Co., Inc., South 
Berwick, Me., shoe manufacturer of 
women’s flatties. Nathan, formerly 
sales manager of the firm, will retain 
his offices at the Marbridge Bldg. in 


New York City. 


S, 


@ Joseph Bourque has joined the 
executive staff of Career Girl Shoes, 
Inc., Haverhill, Mass., maker of wom- 
en’s novelty shoes, He was formerly 
associated with Bourque Shoe Co. in 


Raymond, N. H. 


® Gordon J. Wilson has been ap- 
pointed stylist of the Winthrop Shce 
Co., division of International Shoe Co. 
in St. Louis. He was formerly assist- 
ant to the executive vice president in 
charge of styles at Nunn-Bush Shoe 
Co. in Milwaukee, Wis. The post of 
stylist is a new one at Winthrop. 


® Maurice Hamilton has taken over 
as packing room foreman at H. O. 
Rondeau Shoe Co., Farmington, N. H., 
women’s shoe manufacturer. He for- 
merly held a similar post with Kesslen 
Shoe Co. in Kennebunk, Me. 


© W. F. Gillespie, Jr., has been ap- 
pointed sales promotion manager for 
Brown Co., Berlin, N. H., manufac- 
turer of innersoles. Gillespie was for- 
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merly assistant advertising director for 
Mead Corp., in Philadelphia, Pa. He 
was associated with Mead Corp. for 
the past five years. 


® Vern H. Winchester was honored 
recently at a luncheon meeting at the 
Hotel Brooks in Brattleboro, Vt., on 
the occasion of his retirement as buyer 


for Dunham Bros. Co., Winchester. 
Acknowledged as one of the country’s 
leading shoe buyers, he joined the firm 
§2 years ago. Some 25 representatives 
of 17 leading shoe manufacturers were 
present at the luncheon. 


® Philip W. Lown, president of 
Lown Shoes, Inc., Penobscot Shoe Co., 
and treasurer of Old Town Shoe 
Co., Maine footwear manufacturing 
plants, received an honorary Doctor 
of Laws degree from the University 
of Maine at the University’s com- 
mencement exercises held June 20 at 
Oronco, Me. Lown is noted through- 
out New England for his fraternal, 
charitable and organizational activities. 


@® Harry J. Kunze has been ap- 
pointed sales manager of Lancaster 
Shoe Co., Elizabethtown, Pa., shoe 
manufacturer. He was _ formerly 
Metropolitan New York sales repre- 
sentative for Adams Bros. of Pitts- 
field, Mass. Hie will have his offices 
at the Marbridge Bldg. in New York 
City. 
@ 


Bob Bardon Moves 

Robert O. Bardon, operator of 
Robert O. Bardon Co., LEATHER AND 
SHOES representative in the Cincin- 
nati area, reports that property at 
3123 Madison Road, Cincinnati, O.. 
has been purchased by the Bardon 
family. 

Part of the building will be used 
as offices of the Robert O. Bardon 
Co. beginning July 1. Paul A. Bar- 
don Co., representing Acme Staple 
Co., will occupy another part as will 
Mr. O. H. Bardon, registered indus- 
trial architect. 
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News Quicks 


About industry happenings coast to coast 





. . 
California 

® Capri of Hollywood has com- 
pleted organization for the production 
of women’s and men’s slippers in Los 
Angeles. Joseph Sklar is principal of 
the firm which has taken over machin- 
ery and equipment of the former Jay 
Kay of Hollywood, Inc. 


® Bowen & Hull, Inc., recently- 
organized firm, has begun production 
of men’s and women’s William Joyce 
golf shoes. The firm, operated by 
Bernard C. Bowen, Jr., and Fletcher 
Hull, recently purchased the Joyce 
golf shoe department. Production is 
about 100 pairs per day. 


Florida 


@® Pan American Modes, Inc., 
Miami shoe manufacturing firm, re- 
ports that interests of M. Nussbaum 
Leonard 


have been acquired — by 


Taicher. 


Maine 
® Livermore Shoe Co. is reported 
in production at its recently-opened 
$240,000 plant at 
The company expects to be able to 


Livermore Falls. 


produce 7,200 pairs of women’s 


novelty shoes per day at capacity. 


Maryland 

® Ridgely Shoe Co., Inc., is mov- 
ing its offices to 2301 ‘Hollins St., 
Baltimore 23. The firm manufactures 
growing girls’ and children’s cemented 
shoes retailing in the $4-$6 range, 
Phone Gllmor 5-5796. 
The move is expected to be completed 
by July 10. 


number 1s 


Massachusetts 
® Sherman Bros. Shoe Mfg. Corp. 


of Lowell reports it is already taking 
orders on its new line of infants’ and 
children’s cemented footwear. The 
new line will supplement the firm’s 
regular line of pre-welts. Eugene H. 
Polebaum, sales manager of Sherman, 
reports the company has added some 
12,000 square feet of floor space and 
will eventually double its present 
capacity of 1,800 pairs daily. The 


new line will retail at $4.00 per parr. 
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® Fromer-Stolzberg Leather Co. 
of 34 South St., Boston, has changed 
its name to Fromer Leather Co., Inc. 
Harry Stolzberg has sold out his in- 
terest in the firm. New officers include 
William 


Irving Fromer as treasurer. 


Fromer as president and 


© Regal Shoe Co. of Whitman is 
currently closed for its two weeks 
annual summer vacation. The firm’s 
more than 500 workers shared in some 
$33,488 in vacation pay with 75% 
of this going to 266 workers with 
five or more years of service with 
Regal. The company has appropriated 
another $15,000 as part of its moderni 


zation program. 


® Lincoln Shoe Co. of Haverhill 
has taken over another floor at the 
building where it leases space on Hale 
St., Haverhill. 


produces women’s shoes, now occupies 


The company, w hich 


five floors in the building. 


® Vulcan Corp. has announced ap 
pointment of Alexander A. Bertino 


as manager of its Brockton plant 


Missouri 


® Rumors that International Shoe 
Co. will open its shut-dov n plant it 
St. Charles were dispelled last week 
with word that the company 1s using 
the St. Charles building for storage 
purposes only. 


® Edison Bros. Stores, Inc., St. 
Louis retail shoe chain, has announced 
that renovation and remodelling of its 
Kennard 
Bldg. will be completed about the 
first of Sept. 
recently moved to the new building, 


othces in the seven-story 


Company ofthces were 


the first major piece of real estate in 
St. Louis ever owned by the company 
Harry Edison, president, reports the 
company has dec ided to keep its othces 
in downtown St. Louis rather than 


move to a suburban location. 


New Hampshire 
® Bourque Shoe Co. of Raymond is 
reported in process ot clearing land in 
the same town for construction of a 
where it will 


modern new factory 


produce lines ot women’s shoes now 
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made at its plant. Ab« 
Berkowitz, president of Bourque, r 


present 


ports the new factory will be a one 
story building with 46,000 square 
feet of floor space. 
be ready for operations sometime next 
November. 


New York 
® Union Bay State Chemical Co. 
of Cambridge, Mass., has opened a new 
branch office at Room 1220 28-29 
4ist Ave., Long Island € ity, as part 
of its expansion program. The new 
office will provide the Middle Atlantic 


district with sales and service. 


famed 


© The House of Loewe, 


manufacturer of leather goods in 
Madrid, Spain, is currently showing 
its line of 85 different leather products 
at the Accessories Show in the Hotel 
McAlpin, New York. The line is han 
dled in the U. S. by Joy Leather 
Products Corp., newly-formed sub 
sidiary of Rex Cutlery Corp. Hous: 
ot Loewe has been making personal 


leather goods for 106 years, 


@® E. P. Reed & Co. of Rochester has 
filed papers w ith the Secretary of Stat 


It is expected to 


at Albany changing its name to 
Matrix Shoes, Inc. 
chairman of the board of the firm 


which manufactures women’s shoes. 


Leo Gordon is 


© The Ticketograph Division of 
Commercial Controls Corp., Roch- 
ester, has published a new brochure 
which desc ribes uses of its Ticketo- 
graph, a gang numbering and pricing 
machine for imprinting coupon tick- 
ets. The company claims use of the 
Ticketograph and coupon ticket sys- 
tem offers savings in manufacturing 
operations where a positive control of 
payroll and production must be main- 
tained without involving accounting 


procedures, 


Ohio 


® Surpass Leather Co. is moving 
its Cincinnati offices to 3123 Madison 
Rd. in the same city. 
expected to be completed by July 1. 


The move was 


Pennsylvania 
® Carlisle Shoe Co. is planning to 
construct a new $500,000 factory in 
replace its 


Harrisburg which will 


present plant. The new one-story 
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modern plant will 65,000 


square feet of floor space. Construc- 


prov ide 


tion will begin in Aug., according to 
Ellis M. Simon, vice president in 
charge of the company’s Harrisburg 
and Hanover plants, with occupancy 
planned for March, 1955. The present 
Harrisburg plant employs 375 workers 
1,875 pairs daily. 
The new plant will employ another 


with capacity of 


125 persons producing about 2,500 
pairs per day. 


Virginia 

® Georgia Leather Co. of Newark, 
N. J., has announced purchase of 
buildings and equipment of Piedmont 
Paper Co. at Buena Vista. A subsidi- 
ary company has ‘been formed under 
the name of Bonded Fibers, Inc., for 
the manufacture of Georgia-Flex and 
Bontex. The latter is used for inner- 
soles and counters and is coated for 
use as socklining and quarterlining. 





Canadian 
Notes 





© Savage Shoe Co., Ltd., has placed 
contract for the construction of a new 
$100,000 shoe manufacturing plant at 
Fergus, Ont. The new plant will af- 
ford some 15,000 square feet of floor 
space. It will be used for the manu- 
facture of children’s shoes with about 


150 workers on the payroll. 


® Canada’s retail shoe stores’ sales 
dropped 3.2% in dollar volume in the 
first four months of 1954 compared 
with the same period of 1953, includ- 
ing losses of 1.2% in Alberta, 1.7% 
British Columbia, 2.2% Ontario, 4.7% 
Manitoba and 5.8% Quebec. 

Such shoe stores’ sales in April in- 
creased 6.6% in dollar volume com- 
pared with same month last year but 
there was a spectacular gain over the 
preceding month of 64.8%. Com- 
pared with April last year, sales in 
April advanced 11%, in Quebec, 8.4% 
Ontario, 1.6% Atlantic Provinces and 
0.5% 
including 3.8% in Manitoba and 4.5% 
Alberta. As against March this year, 


British Columbia, with losses 


April sales included gains of 135.6% 
in Quebec, 58.7% Manitoba, 54.2% 
Ontario, 33.9% Alberta, 27.34% At- 
lantic Provinces and 9.2% British 


Columbia. 


July 3, 1954 

















CLASSIFIED ADVERTISING 





BOOKS FOR 
Wanted and For Sale es — sas EVERYONE IN THE 


vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
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for each insertion. 
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Monday morning for publication in the ' 
issue of the following Saturday. The complete devel pment 
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Leather Sales Technician 


POSITION OPEN Leather sales technician 


to locate and travel South America-——epend one SPLITTER 3 SUPERVISOR Bank aoe to 


month U. 8. Tannery experience essential 
Spanish helpful. To represent manufacturer's 


line tanning chemicals Address C-12, c/o American Shoe Manufacturers 


Leather and Shoes, 300 W. Adams St., Chi- “ ° 
cago 6, Ill Middle aged By E. Morton Jennings 


Long experience all Leather, shoe men, students, 
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Tanner and Dyer 
WANTED: Experienced leather tanner and Tanning Processes 
dyer with coloring experience and chemical 
knowledge, capable of matching dye colors By August + Orthmann 
and supervising departments 


hte thask balenns |} 
Address F-11 Use This boo elongs in every 





Leather and Shoes 
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Chicago 6, Ill 


leather man’s library. It contains 
usable, essential, every-day 
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Hide & Skin Man nized authority on the « hemistry 


HIDE AND SKIN grader and receiver wanted for and process of tanning. 
for a Canadian hide company : $12.50 
Address G-2 
Py Quick Results 
100 W Adams St 
Chicago 6, Il 


Podometrics 
By William A. Rossi 
The most hotly discussed book 
Situations Wanted in the shoe industry. It covers 
the vital subject of foot mea 
surements and foot types as 


° ° Y they relate to shoes ¢ ete 
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Salesman | THE RUMPF PUBLISHING (CO. 


EXPERIENCED SALESMAN with established | ff 
high grade accounts in Southwest territory { 300 West Adams St., 


wants a popular priced men’s dress shoes, on , 
commission basis or warehouse facilities. Also { a Chicago 6, Ill. 
has good accounts for make up shoes Address 1325 Hudson Ave C j fj 

F’-13, c/o Leather and Shoes, 300 W. Adams 6 

St., Chicago 6, Ill eo 
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Coming Events 


Deaths 


Index to Ads 





July 5-8, 1954—Golden Anniversary 
Convention of Shoe Service Institute of 
America. New Yorker Hotel, New York 
City. 


July 11-14, 1954—Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954--Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waidort-Astoria, New York City. 


Oct, 24-27, 1954-— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954--Fall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 


Oct. 28-30, 1954—-Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Nov. 28-Dec. 2, 1954—-Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Feb. 19-22, 1955-—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Forrest L. Williams .. . 57, shoe 
manufacturer, shot himself to death 
on June 23 while sitting in his car 
parked on the outskirts of Portsmouth, 
O. He was chairman of the board of 
Williams Shoe Mfg. Co. in that city 
and one of the most active shoemen 
in the industry. Williams, along with 
his brother, the late A. Graves Wil- 
liams, was co-founder of the firm 
which manufactures popular-priced 
women’s footwear. President of the 
firm is Blaine Matthews who joined it 
in the early 1930's. Forrest Williams 
was a leading citizen of Portsmouth 
and was active in numerous commun- 
ity and charitable affairs. A former 
Princeton football star, he served with 
the Government during World War 
II as a $l-a-year man. Surviving are 
his mother, Mrs. W. Grant Williams; 
his wife, Evelyn; a son, Forrest, Jr.; 
and a daughter, Miss Karen. 


Emil Feld . . . 56, hide dealer, died 
June 22 at Mt. Sinai Hospital, Mil- 
waukee, Wis., after a short illness. 
A veteran of the hide industry, he was 
a partner in the firm of Ben Feld & 
Son, Milwaukee hide dealer. He first 
became associated with his father in 
the firm some 30 years ago. He was 
a director of the National Hide As- 
sociation and the Tanners’ Council. 
Feld was an accomplished musician 
and played for the Professional Men’s 
Orchestra and the Tripoli Shrine Band. 
Surviving are his wife, Rosalind; and 


his parents, Mr. and Mrs. Ben Feld. 
oe 


Herman F. Solomon . . . 53, shoe 
wholesaler, died June 22 in Louis A. 
Weiss Memorial ‘Hospital, Chicago, 
Ill. Active as a shoe dealer for many 
years, he was president of Jay Barton, 
Inc., Milwaukee shoe wholesaling firm 
He leaves his wife, Beatrice; and three 
sisters. 
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The Iron Curtain has many faces. 


Poles and Hungarians look 
across a No-Man’s Land of alarm 
systems, booby traps, and armed 
guards... the Czech sees a wood- 
land stream with forest chopped 
naked to accommodate watch 
towers and Communist-manned 
machine guns... the Romanian 
gazes downa quiet valley where the 
flowers have been replaced with 
electric barbed wire and the secret 
police tramp all day. 

Few captive voices reach out- 
side this armed wall, but many 
powerful voices from the Free 
world are reaching inside it con- 
stantly. 

Radio Free Europe is bringing 
new hope and courage daily to 
these Red-controlled millions who 
are our first line of defense against 


what 1s the 


Iron Curtain 
anyway? 


It is Communism’s “wall” against the 
healthy atmosphere of honesty that 
free men breathe. It is Communism’s 
cruel and inevitably futile 

attempt to seal off 70,000,000 enslaved 
people from TRUTH that can set 


them free. 


Soviet aggression. 

RFE, broadcasting in the lan- 
guage of these people through 
their native exiles, is melting the 
Iron Curtain with Truth—while 
the Red bosses work feverishly to 
‘jam’ RFE programms and calm 
their restless satellite peoples. As 
long as RFE keeps the Reds work- 
ing overtime in their own vulnerable 
‘back yard’— Moscow will hesitate 
to risk a third World War. 

One dollar is needed from every 
American to insure that Moscow 
won’t take that risk. 

Your ‘“Truth-Dollar” will work, 
as no dollar ever worked, for an 
independent American enterprise 

Radio Free Europe—which is 
supported and operated by private 
citizens like yourself. 

To support Radio Free Europe, 


send your ““Truth-Dollar” to Cru- 
sade for Freedom, co your local 
postmaster. 





Block Seo 











In this strategic area, a Communist 
police state controls the destinies of 
70,000,000 people 


C<) RADIO FREE EUROPE supported by CRUSADE FOR FREEDOM 





rood the wnorsoles 
we make 


because we make 
Take our V/WAFIOAM for instance 


This amazingly soft chlorophyll treated foam rubber 
combines with sturdy, flexible LYNFLEX to produce 
an innersole that means extra sales at the fitting- 
stool. Yes, extra sales and more profit to you. 





A boon to the production man, it handles with in- 
finite ease as a regular operation in the making of 
the shoe. 


REMEMBER LYNN—THE RECOGNIZED LEADER 
IN MODERN SHOE MATERIALS. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. ALLSTON, MASS. 


REPRESENTATIVES: CINN., Ohio — Ernie Furstenau; LOS AN 
GELES — Leo Laskey; ST. LOUIS — Elt ‘‘Pete’’ Schwartz: NEW 
YORK — Arthur V. Epstein, Sidney Cohen; PENNSYLVANIA 

Lou Keith and Chas. Keith; NEW ENGLAND — Frank Deastloy, 
Hy Feldman, Phil Sneider, Dave Harrison; MILWAUKEE and 
CHICAGO: Phil J. Ott, Jim Ott; NASHVILULE—Ben W. Thompson 





